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In 2002, prior to his graduation from
Columbia Business School, surfing

enthusiast Jamie Meiselman ’02 won the
Outrageous Business Plan Competition
and received a $100,000 investment from
the Lang Fund to help establish the
world’s first artificial surfing facilities.
Although it has been three years,
Meiselman has doggedly pursued the
project. 

After graduating from Columbia,
Meiselman founded Surfparks LLC to
develop and operate bona fide surfing
parks where mechanical wave-makers
using proprietary technology generate
sets of perfect eight-foot barrels in
enclosed pools, making surfing dreams a
reality all across the country. Surfparks
has secured the exclusive rights to its
patented and patent pending wave-
creation technology.

Meiselman has spent the last three
years going from a seed-stage company
to securing a solid first location in
Orlando with marketing partner, Ron
Jon. Recently, the partners completed a
private placement, raising $10 million 
to build the first surfing park. “This incu-
bation period for a new venture can
seem awfully long, but we were blazing
a lot of trails; nothing like this had ever
been done before,” says Meiselman.
Construction of the surfing park is
expected to begin this summer, with a
grand opening planned for mid-2006. 

Meiselman advises student entrepre-
neurs to “listen to the feedback you’re

getting from experts in your field and
potential investors. I knew I wanted to
make this venture happen after gradua-
tion, but my commitment was not so
much blind faith. The market feedback 
I received—and continue to receive—
indicated that this was a very viable idea.
If you get enough qualified, reputable
people telling you that your idea has
flaws or isn’t viable, you should listen
and make the appropriate adjustments,
or even shelve the idea if the problems
are too vast to overcome. I was getting
nothing but encouraging feedback from
people who were really qualified to
know. That kept me going for a project
that has taken a very long time to get
fully funded. 

“Also, keep in mind that everything
will take twice as long and cost twice as
much as you think.”

What do Bridal Bootcamp,
Simspeak, Comptoir de Famille,

PhotoJo and Dexdaq have in common?
They are all promising businesses led
by newly minted Columbia MBAs.
They’re also among the first participants
in the Columbia Entrepreneurs
Organization’s (CEO) Incubator/Office
Space Project. 
This past April, the CEO, with more

than 360 registered members, voted on
three potential projects to be awarded
club funding. The Incubator/Office
Space Project came out on top, 
securing $15,000 of funding from the
club’s members. The funding is a 
clear testament to the commitment of
Columbia Business School students 
to entrepreneurship.

Ori Winitzer ’05, the CEO’s VP of
events for 2004–05, spearheaded the
initiative, from placing the proposal on
the ballot to securing the office space

on Little West 12th Street, where 12 grad-
uates of the class of 2005 (10 ventures)
moved in on June 1. The fact that the
space was found on time and under

budget, despite initial skepticism, is due
to Ori’s dedication to the cause. “I’m
extremely happy that this office material-
ized and am proud to be a part of it.
Having a workplace is conducive to 

success, and it is great to work around
other people that I can share ideas with
regardless of their industry area, provid-
ing that added boost of confidence
when needed.”

At the project’s outset, fate may have
played a role in the selection of the
space, which is in the fashionable
Meatpacking District, one block from
Pastis, Spice Market and the Gansevoort
Hotel. Unbeknownst to the entrepre-
neurs, Tango magazine, founded by
Andrea Miller ’02, was the previous 
tenant. Tango has since outgrown the
1,100 square feet, secured additional
funding and moved to a larger space. 

Hopefully, the 10 businesses housed
in the incubator will share a similar
fate, encouraging future entrepreneurs
to follow suit. 

On July 13, 70 friends and supporters
crowded into the space to celebrate the
establishment of the incubator.

“Having a workplace is 

conducive to success, and it is

great to work around other 

people that I can share ideas

with regardless of their 

industry area.”

—Ori Winitzer ’05

CEO Launches Incubator / Of fice Space Project

Sur fparks About to Break Ground



The 2004–05 academic
year proved to be the

most exciting yet for the
Entrepreneurship
Program. We had record-
breaking student
participation in our signa-
ture programs, with more
than 170 students partici-
pating in the Lang Fund
and an outstanding 
24 students with 22 ven-
tures enrolled in the
Entrepreneurial Greenhouse Program.
The level of fresh venture ideas gener-
ated this year was inspiring, and the
dedication of the students truly out-
standing. Additionally, the Global
Social Venture Competition continues
to be an exceptional forum for pro-
moting social entrepreneurship
awareness and world responsibility at
Columbia.
Under the leadership of Dean Glenn

Hubbard, the Entrepreneurship
Program has taken on a higher profile
at the School. Professor Toby Stuart,
academic director of the Lang Center,
has led an effort to integrate entrepre-
neurship themes into the core MBA
curriculum, ensuring that every student
is exposed to the entrepreneurial
mind-set. Our goal continues to be to
provide entrepreneurial education that
is both broad and deep. 
This month, the School launched the

Columbia Ideas@work Web site
(www.gsb.columbia.edu/ideas), with
its premiere issue spotlighting entre-
preneurship. The site connects faculty
research to the practice of business
and includes magazine features,

research briefs and a
searchable archive of fac-
ulty publications. One of
the first magazine features
focuses on entrepreneur-
ial entry from a policy
perspective, while other
articles present research
findings on entrepreneur-
ial networks, venture
capital, founder succes-
sion and product
development. 

This summer we are excited to wel-
come Laura Hoffman as our associate
director. Laura holds a BA in history
from Yale College and an MBA in
finance from the Wharton School of
the University of Pennsylvania.
Previously, she was with American
Express as vice president of brand
building for its OPEN: The Small
Business Network division. Under her
leadership, the network focused its
small business advocacy strategy on
helping women business owners gain
greater access to capital by forming
ongoing partnerships with leading
women’s entrepreneurship organiza-
tions, including the Women Presidents’
Organization, the Women’s Leadership
Exchange, Springboard Enterprises and
the Center for Women’s Business
Research. Welcome, Laura!
This issue of Update is filled with

interesting stories and developments
from our alumni demonstrating that
the entrepreneurial spirit continues to
thrive at Columbia and beyond. I hope
you enjoy reading it and look forward
to more success stories in future issues
and on our Web site. 
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We would like to gratefully acknowledge Jim Grosfeld for his generous contribution
to the Entrepreneurial Greenhouse Program. He is a private investor and serves on
the boards of BlackRock, Inc., Copart, Inc., Ramco-Gershenson Properties Trust
and Lexington Corporate Properties Trust. He is a graduate of Columbia Law
School, and his son, Jason Grosfeld, graduated from Columbia Business School in
2004.

Many thanks to David Jaffe ’67 and Amy Jaffe. Their generosity helps ensure the
ongoing publication of the Columbia Entrepreneurship Update. 
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and careers in finance and consulting
dominated the student experience.

On the international scene, large parts
of the world have embraced entrepre-
neurship. In China, privately owned
businesses were unheard of. Russia and
the Eastern Bloc were in chaos. The fact
of the matter is, a decade ago there was
less of a focus on entrepreneurship at
Columbia. Today we have more and
more international students actively
seeking an entrepreneurial skill set that
they can apply to a global context.
The Entrepreneurship Program is a

vital component of the MBA experience,
offering more than a dozen courses and
participated in by a majority of the stu-
dent body. The Lang Fund, the
Greenhouse Program, the Global Social
Venture Competition and the
Entrepreneurial Sounding Board are all
hotbeds of activity. In addition, generous
contributions by alumni have helped to
assemble an enthusiastic and capable
staff to support the initiative. The out-
spoken support and commitment of
Dean Hubbard will ensure continued
growth for the program.

You have star ted multiple of ven-
tur es and have taught mor e than
1 ,000 students; what advice do you
have for  budding entr epr eneurs?

My advice is really simple. Follow
your passion—do what you love to do.
Plan carefully. Refine your concepts by
talking with as many experts, potential
customers and experienced people as
you can. Absorb information. Be 
flexible—change is a constant that
requires constant adaptation. Treat all
people—employees, customers and
competitors—with respect. Never neg-
lect your personal life, and seek a
balance; time passes quickly.

The Eugene M. Lang Center for
Entrepreneurship and Columbia
Business School recognize and congrat-
ulate Clifford Schorer for his 12 years of
outstanding teaching and mentoring.

At the April Lang Fund Final Event,
Professor Murray Low asked a room

full of mentors, faculty members, stu-
dents and alumni for a show of hands
on how many people in the room had
been taught and/or mentored by
Professor Clifford Schorer. More than
half of the attendees raised their hands,
demonstrating the vast number of peo-
ple that Schorer has touched over the
years. This year marked his 12-year
anniversary of service to Columbia
Business School. His generosity with his
time and talent has had a tremendous
impact on students and their ventures. 

Schorer, who teaches Launching New
Ventures and the Entrepreneurial
Greenhouse Program, is a serial entre-
preneur who specializes in the start-up
or acquisition and development of small
and midsize companies. He is especially
interested in the initial growth phase of
businesses with unique ideas or new
technologies. During his extensive pro-
fessional career, Schorer has lectured in
numerous business and academic forums
both in the United States and abroad.
His wealth of knowledge, innovative
thinking and expertise are memorable
components of the MBA entrepreneur-
ship experience at Columbia.

Update recently asked Schorer about
entrepreneurship and how it has evolved
during the past decade. 

What lessons can you say we
lear ned fr om the dot-com phase?

Although there was a lot of craziness, 
I think ultimately the dot-com phase will
go down as an extremely positive
period. To be sure, when a new online
pet food company has a higher market
cap than Ford with basically no sales
and no earnings, something is out of
whack. Couple this with arrogance, and
you’ve got a formula for disaster. On 
the other hand, the dot-com era did
embolden young entrepreneurs and cre-
ated a sense of “Why not give it a shot?”
This mind-set has continued. The cre-
ation of the Internet was as profound as

the invention of the printing press.
Suddenly we are able to link individuals
globally with information and foster
diverse cultures and special-interest
groups in a manner never dreamed of
before. Each day, I receive electronic
mail from folks all over the world, giving
me the capability of responding within
seconds. We can promote and buy prod-
ucts, access entertainment and network
with thousands of people. At the end of
the day, although the dot-com era cre-
ated a great deal of chaos and economic
confusion, it changed all of us for the
better and will serve as the platform for
continued progress. 

How has entr epr eneurship
changed at the Business School and
in the wor ld in  the past decade?
There has been a dramatic shift in the

importance of entrepreneurship in the
world and in particular at Columbia
Business School. When I first came to
Columbia in 1993, American businesses
were just emerging from a wave of cor-
porate downsizing, and the economy
had not yet entered the dot-com boom
that launched so many enterprises
owned by backpacking rollerbladers.
Few students considered starting a busi-
ness soon after graduation, and most
entrepreneurship courses were attended
out of curiosity rather than to prepare for
an impending start-up. The Business
School had only a few courses that pro-
vided support for launching a venture,

Professor Clif ford J. Schorer, Jr.: 12 Years of Entrepreneurial Excellence

The Lang Center is looking for seasoned professionals to develop the mentor network. 
For more information, please contact the Lang Center at 212.854.3244 

or 
log on to www.gsb.columbia.edu / entrepreneurship / get involved.

Eugene Lang, MS ’40, presents Professor Clifford
Schorer with the Distinguished Service Award at
the Lang Fund final event in April.



CyanLine, LLC 
Steven Branigan ’05 

CyanLine LLC is a wireless network
security provider. The company has a
beta version of its wireless firewall
product, Not-Spot, entering customer
trial. 

Hill Country 
Marc Glosserman ’06

Centrally located near Manhattan’s
Union Square and Flat Iron District, Hill
Country will be a full-service restaurant
featuring authentic Texas barbecue and
sausage. The restaurant will open its
doors in 2006. 

Wikispaces 
Adam Frey ’05, James Byers

Wikispaces is a Web site (www.
wikispaces.org) where groups of people
can build Web pages together. It’s a
place to build communities around top-
ics people care about. Wikispaces has
been up and running since March 2005
and is growing rapidly. 

These four investments were chosen
from 38 ventures submitted by students,
who presented their ideas at the 
annual spring Lang Fund event in April.
A judging panel made up of more than
100 mentors, faculty advisers and
alumni evaluated business plan presen-
tations and provided feedback and
recommendations.

For profiles of the finalists, please 
visit our Web site at www.columbia.edu/
entrepreneurship/program/
alumni_profiles.

In its ninth year of funding student-led
businesses, the Lang Fund pledged

$250,000 to four businesses that offer
services in the food, furniture, Internet
and wireless technology industries. 

Boden Furnishings 
Bob Angus ’05, Dan Ryan

Founded in late 2004, Boden
Furnishings is a luxury furniture com-
pany that contracts with top designers
to create high-end furniture collections
for spa and hotel developers. Proto-
types of the company’s first line,
Clodagh Spa Collection, designed by
premier spa designer Clodagh Design,
are being manufactured and will be
showcased in time for a fall launch at
iSPA Dallas. 

Professor Murray Low has been
actively participating in a new pro-

gram initiative led by the International
Finance Corporation (IFC), the private-
sector arm of the World Bank Group.
The initiative is part of the IFC’s Global
Business School Network (GBSN) pro-
gram directed by Guy Pfeffermann,
former chief economist of the IFC, and
includes workshops that are designed
to improve education in Africa and pro-
vide training for entrepreneurs and local
managers.
The GBSN has identified four leading

schools in Africa for pilot programs: the
Gordon Institute of Business Science
(GIBS) in South Africa, Lagos Business
School (LBS) in Nigeria, the United
States International University (USIU) in
Kenya and the Ghana Institute of
Management and Public Administration
(GIMPA).

Last September, Low traveled to
Nairobi and worked with faculty mem-
bers from USIU to write eight case
studies on local entrepreneurial busi-
nesses as well as some larger
companies, such as Kenya Airways and

Safari.com, the leading mobile telecom
provider in Kenya. 
In January, Low returned to Kenya,

along with John Mullins of London
Business School, to teach a workshop
on the case method to USIU faculty

members. Low also conducted a one-
day workshop for CEOs of leading
Kenyan companies. 
In May, Low traveled to Johannesburg

to participate in the GBSN’s Teaching
the Practice of Management workshop,
a case-method teaching program

attended by more than 70 deans and
professors from business schools across
Africa. The one-week intensive manage-
ment workshop was designed for
faculty members from business schools
in Africa that are committed to incorpo-
rating discussion and practice-based
teaching into their curricula. 

“There is a huge need for improved
management and governance in both
the private and public sectors in Africa,”
says Low. “Successful economic devel-
opment is dependent upon it. There is
a recognized need for locally produced
and relevant teaching materials that can
be delivered in a cost-effective way.
This IFC project is really about capacity
building, and it is very exciting to be a
part of it.”

For information about the IFC, visit
www.ifc.org.

For further information about the
GBSN, visit www.ifc.org/gbsn.

Professor Low Works to Strengthen Business Education in Africa

Lang Fund 2005 Selects Four Investments

“There is a huge need for

improved management and

governance in both the private

and public sectors in Africa.

Successful economic develop-

ment is dependent upon it.”
—Professor Murray Low
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On April 15, Columbia Business
School renewed its commitment to

and support of social entrepreneurship
by participating in the Global Social
Venture Competition (GSVC). This year’s
competition was particularly fierce, with
close to 100 ventures
vying for one of the
nine coveted finalist
spots.

Columbia students
Marcos Lara ’04 and
Guillermo Albizuri ’06
took second place this year, winning
$10,000 to help make Connect US, their
socially minded business venture, a real-
ity. Lara, president and COO of Connect
US, aspires to create an entirely new
market: interactive business-to-patient
(B2P) communications. The team hopes
that Connect US will become the lead-
ing international provider of low-cost,
personalized and highly interactive B2P
solutions for the health care value chain.
The GSVC is unique among business

plan competitions, giving equal weight
to the venture’s financial sustainability
and its social impact. Connect US aims
to minimize the $100 to $300 billion
social and financial burden of patient
noncompliance in the U.S. health care
system. Its strategy is simple: provide
the pharmaceutical industry with value-
added wireless messaging solutions to
remind patients to take medication as
prescribed by their physicians (the main
cause of noncompliance is forgetful-
ness). Reminders will be created at the
prescription’s point of sale at no cost to
the patient, and messages will be broad-
cast in real time during the patient’s
treatment. These reminders will also
educate the patient about the drug’s
benefits and side effects.
In May 2001, Columbia Business

School partnered with the Haas School
of Business and The Goldman Sachs
Foundation to establish the National
Social Venture Competition as a national
platform for promoting social ventures.
London Business School joined the
event in June 2003, transforming it into
a global social venture competition. This
unprecedented partnership brings
together the academic and financial
worlds to support the creation of social
ventures. Each year, entrant teams from
around the world compete for more
than $45,000 in cash and travel prizes.

The GSVC is run by students, which
enables them to network with leading
professionals in the social venturing
arena from all over the world. Much
learning occurs through observing the
judging process. “Observing GSVC

judges debate the
merits of business
plans was an eye-
opening experience,”
says Jon Daigle ’06,
“and thanks to Cathy
Clark’s Social

Entrepreneurship course, I was better
able to understand how they were eval-
uating the social impact component as
well as financial viability.”
The GSVC also awarded prizes to the

following ventures at this year’s final
event:

First Place ($25,000): World of Good
(UC Berkeley, Haas School of Business)
distributes a line of globally sourced 
fair trade gifts and accessories under 
fair trade guidelines that generate
employment for women and disadvan-
taged communities, promise a living
wage and promote social and economic
development.

Third Place ($5,000): Fuelture
(University of Pennsylvania, Wharton
School; and London Business School)
will support converting high-mileage
urban vehicles (especially taxis and
small delivery vans) from gasoline to
automotive propane or liquefied petro-
leum gas (LPG), which would reduce
running costs and improve urban air
quality. Fuelture would simplify the con-
version process and create a chain of
filling stations.

Honorable mentions went to Fuerza
Research (Northwestern University,
Kellogg School of Management) and
MicroCredit Enterprises (UC Berkeley,
Haas School of Business; and UC Davis,
Graduate School of Management).

The Social Impact Assessment Prize
($5,000) was awarded to Human
Service Fellowship (Northwestern
University, Kellogg School of Manage-
ment) for its plan to facilitate the hiring
of skilled health care workers by
HIV/AIDS organizations in sub-Saharan
Africa. The honorable mention for this
prize went to World of Good.

For more information about the GSVC,
visit its Web site at www.socialvc.net.

Four th Annual GSVC Wraps Up Another Successful Year

The Lang Center funded the research 
in entrepreneurship of four faculty

members for the 2005–06 academic year.
The grants total $26,000 and support the
following:

Ran Kivetz, the Sidney Taurel
Associate Professor of Business

“The Impact of New Venture Incentives
on Customer, Employee and Channel
Motivation”

A multimethod investigation, combin-
ing laboratory and field experimentation
with analyses of real-world behavioral
data, of the impact of different incentives
on employees, salespeople and con-
sumers of entrepreneurial enterprises.

Matthew Rhodes-Kropf, Associate
Professor of Finance and Economics,
and 

Tano Santos, the Class of 1967
Associate Professor of Business

“The Market for Ideas”
This study examines the market

response to the inefficiencies inherited 
in the market for ideas. The distance
between an idea and revenue ensures
that the person who has the idea is not
necessarily the one who benefits from it.
This reduces the incentives to try to com-
mercialize even good ideas. What is the
market response to this dilemma? The
study will show that many of the odd
features of the venture capital market
arise in an attempt to ensure that entre-
preneurs benefit from their ideas and
thus are willing to start new ventures.

Neng Wang, Assistant Professor of
Finance and Economics

“The Interdependence of the Entrepre-
neur’s Investment, Consumption and
Portfolio Allocations”

Entrepreneurs often face undiversifi-
able idiosyncratic risks from their
business investments. Based on this
observation, this research will extend 
the standard real options approach to
investment to an incomplete markets
environment and analyze the joint 
decisions of business investments, 
consumption-saving and portfolio selec-
tion for entrepreneurs. The analysis will
show that the precautionary saving
motive plays a key role in the joint real
option argument. Since precautionary
decisions in addition to the standard 

Lang Center Suppor ts
Faculty Research in
Entrepreneurship

Research, continued on page 6
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Julie Klingenberg ’99 and friends
Jennifer Denton and Vigdis Boulton

wanted to introduce a new concept in
beauty; No cuts, no color, just blow
outs and hairstyling. That is what Blow
Styling Salon specializes in: blow outs
that “will blow you away.” Blow
opened in the Meatpacking District in
February 2005 and is Manhattan’s first
blow out salon. The salon also offers
nail, waxing and makeup services, mak-
ing Blow a one-stop beauty shop for a
woman’s everyday beauty needs. 

“Women everywhere will tell you that
there’s nothing like leaving the salon
with perfectly styled hair,” Klingenberg
says. “Typically, women get their hair
cut and/or colored every six to eight
weeks and have strong relationships
with both their hairstylists and colorists
but don’t have a place to go for every-
day styling. With prices starting at $35,
Blow offers women an affordable and
convenient luxury in a relaxed and
friendly atmosphere. 

After Klingenberg graduated from
Columbia Business School, she moved
back to Norway to try to launch a
Scandinavian soup chain called Spoon.
After several trials, she decided to
shelve Spoon and continued working in
the corporate world. The entrepreneur-
ial spirit remained with her as she tried
to live the life of an intrapreneur within
a large company while writing business
plans on the side and aspiring to “the
perfect idea.” 
The idea for Blow was born while

brainstorming with her friends Denton
and Boulton. “We spent a lot of time
thinking about the brand overall, the
service we were offering and how to
ensure differentiation from the market-
place,” Klingenberg says. “We believed
we could find a niche and build a 
business around it by creating a new
approach out of an established busi-
ness. Given we did not have direct

salon experience and needed to ensure
quality and consistency across our serv-
ices, we prioritized hiring a master
stylist who could hire, train and manage
the in-salon talent. Another important
prioritization we made was hiring a PR
company to manage our initial launch.”
Although PR can be extremely costly for
a start-up, the partners chose this route
to create the necessary buzz for a suc-
cessful launch. 

About her MBA experience,
Klingenberg says, “My experience was
radically influenced by the Lang Center
and most importantly by the professors
and administration associated with it.
Whereas many of my classmates were
eager to pursue more traditional paths
in consulting and banking, I knew that
ultimately I wanted to be a part of cre-
ating something myself. The Lang Fund
process validated my dreams and ambi-
tions and gave me the building blocks
to get started. I still use my original
business plan as a template for other
projects.”

Klingenberg advises student entrepre-
neurs to pursue their business interest,
saying, “In the grander scheme of

things, taking a brief time-out to follow
a dream is worth it. Waiting only makes
it harder to start a new venture.”
Klingenberg also advises student entre-
preneurs to listen to others about the
viability of their business ideas. She
adds, “So often, you can fall into the
trap of thinking your idea is the only
way forward. Keep talking to people
about your ideas and get as much input
as you can digest while remaining open
to alternative approaches to your idea. 
I truly believe that the probability of
success is increased if you surround
yourself with resourceful people with
different sets of expertise.” 

Finally, she highlights the importance
of supportive people, especially family:
“Everyone I come across—other 
business owners, former colleagues,
clients— they are all amazingly sup-
portive. Starting a business is all
encompassing, and the encouragement
of your immediate family will mean a
great deal. It’s like having your own
cheering section.” 

For more information on Blow Styling
Salon, visit www.blowstylingsalon.com.

Blow Styling Salon: A New Approach to an Established Business

Save the Date! Upcoming Events

Social Enterprise Conference, November 7, 2005

The Lang Fund Venture Fair, November 9, 2005

GSVC Mentor Day, December 3, 2005

saving implies a negative effect of volatil-
ity on the investment risk-adjusted payoff
and option values, the standard real
options analysis may no longer be valid
for entrepreneurs. This research will also
show that entrepreneurs’ hedging
demand increases when they are closer
to exercising their investment options.

Research, continued from page 5
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